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SOCIAL MEDIA 
PLATFORMS



FACEBOOK

Some key aspects of using Facebook for business:

● Share various content types (text, images, videos) to engage with 
followers

● Use Facebook Stories to engage with followers using stickers (poll, 
countdown, location)

● Promote events and run special offers to boost customer 
engagement

● Establish Facebook Shop to sell products instantly from the platform
● Messenger for Business to provide personalized customer support
● Utilize targeted advertising to reach specific audiences
● Gain insights and analytics to track performance and make 

data-driven decisions



FACEBOOK EXAMPLES
Awareness Post Facebook EventFundraising Post



INSTAGRAM

Some key aspects of using Instagram for business:

● Share visually appealing images to engage with followers
● Share interesting short videos (Reels) to engage with followers and 

reach unfollowers
● Use Instagram Stories to engage with followers using stickers (poll, 

countdown, location)
● Use Instagram Highlights to categorize your stories
● Use hashtags to reach unfollowers
● Collaborate with Influencers to reach new audiences
● Establish Instagram Shop to sell products instantly from the platform
● Utilize targeted advertising to reach specific audiences
● Gain insights and analytics to track performance and make 

data-driven decisions



INSTAGRAM EXAMPLES
Reels Event Post

(redirecting to Facebook Event)
Instagram Highlights



LINKEDIN

Some key aspects of using LinkedIn for business:

● Share various content types (text, images, videos) to engage with 
followers

● Use LinkedIn articles for longer, detailed message, case studies
● Share CSR content, company updates
● Connect with professionals, industry leaders, and potential partners
● Collaborate with other NGOs to empower your message
● Promote events to boost customer engagement
● Post jobs and use recruitment features for talent acquisition
● Utilize targeted advertising to reach specific audiences
● Gain insights and analytics to track performance and make 

data-driven decisions



LINKEDIN EXAMPLES
LinkedIn Article CSR Post Job Post



YOUTUBE

Some key aspects of using YouTube for business:

● Share high-quality videos to engage with followers
● Share interesting short videos (YouTube Shorts) to engage with 

followers and reach unfollowers
● Promote your videos through social media, website embeds, and 

email marketing
● Sponsor Content Creators to reach new audiences
● Utilize targeted advertising to reach specific audiences
● Gain insights and analytics to track performance and make 

data-driven decisions



YOUTUBE EXAMPLES
YouTube Video YouTube Shorts



DIGITAL TOOLS



META BUSINESS 
SUITE

A comprehensive platform for businesses 
to manage their presence on Facebook, 

Instagram, and WhatsApp 

Some key features of META Business Suite:

● Unified Dashboard: Manage multiple accounts and pages in one 
place

● Content Management: Create, schedule, and publish posts on 
Facebook and Instagram simultaneously

● Messaging Integration: Handle customer communications from 
Facebook Messenger and Instagram Direct. Create automated 
messages on both platforms.

● Insights and Analytics: Access performance metrics and audience 
demographics for informed decision-making



META BUSINESS SUITE



META BUSINESS 
MANAGER

Some key features of META Business Manager:

● Ad Account Management: Create, monitor, and optimize campaigns 
on Facebook and Instagram

● Asset Organization: Organize ad creatives and marketing assets for 
efficient campaign management

● Access Control: Assign roles and permissions to team members for 
proper account management

● Collaboration: Facilitate teamwork and coordination among team 
members within the platform

● Reporting and Analytics: Track campaign performance and gain 
insights for optimization

● Audience Management: Create and manage custom audiences for 
precise targeting

● Cross-Platform Insights: Obtain comprehensive analytics across 
Meta platforms

A centralized platform for businesses to 
manage and organize their advertising 
activities across Facebook, Instagram, 

Messenger, and Audience Network 



META BUSINESS MANAGER



META ADS MANAGER

Some key features of META Ads Manager:

● Campaign Creation: Set up advertising campaigns easily
● Advanced Targeting: Reach specific audiences based on 

demographics, interests, behaviours and connections
● Ad Creation: Design and customize ad creatives within Ads Manager
● Budget Optimization: Maximize campaign performance with budget 

controls and optimization goals
● Real-time Performance Tracking: Monitor ad performance and make 

data-driven decisions
● Ad Placement Control: Choose where your ads appear within the 

Meta ecosystem
● A/B Testing: Experiment with different ad variations to optimize 

results
● Reporting and Insights: Access comprehensive analytics to measure 

campaign performance

Empowers businesses to effectively 
manage their advertising campaigns, 

optimize targeting strategies, and 
track performance



META ADS MANAGER
Campaign Level Ad Set Level Ad Level



GOOGLE MY 
BUSINESS

A free platform that helps businesses 
manage their online presence on 

Google

Some key features of Google My Business:

● Create a detailed profile with essential information
● Customer Reviews: Encourage and respond to customer reviews
● Photos and Videos: Showcase your business visually
● Google Maps Integration: Ensure accurate location and directions
● Google Posts: Share updates, promotions, and events
● Insights and Analytics: Gain valuable data on customer 

interactions
● Messaging: Enable direct messaging with customers



GOOGLE MY BUSINESS



GOOGLE SEARCH 
CONSOLE

Some key features of Google Search Console:

● Search Performance: Track how your site performs in search results
● Indexing Status: Ensure your pages are properly indexed by Google
● Sitemaps: Submit XML sitemaps to help Google crawl your site
● Mobile Usability: Check if your site is mobile-friendly
● URL Inspection: Test how Google crawls and renders specific pages
● Security Issues: Get notified about any security or manual action issues
● Performance Enhancements: Receive suggestions to improve site 

speed and more

A free service that helps website 
owners monitor and optimize their 

site's visibility in Google search 
results



GOOGLE SEARCH CONSOLE



GOOGLE ADS

Some key features of Google Ads:

● Campaign Creation: Create customized advertising campaigns
● Ad Formats: Choose from various ad formats, such as text, display, 

video, shopping, and app promotion ads
● Ad Extensions: Enhance your ads with additional information
● Targeting Options: Define your audience based on demographics, 

interests, location, intentions, device models, keywords etc.
● Remarketing: Target users who have interacted with your website or 

app
● Bidding and Budgeting: Set your budget and bidding strategy
● Performance Tracking: Monitor ad performance in real-time

 An online advertising platform that 
helps businesses reach their target 

audience



GOOGLE ADS



GOOGLE ADS 
KEYWORD PLANNER

Some key features of Google Ads Keyword Planner:

● Keyword research: Find relevant keywords for your campaigns
● Search volume insights: Estimate how often keywords are searched
● Competition analysis: Assess keyword competitiveness
● Bid estimates: Get suggested bid amounts for keywords
● Campaign planning: Organize keywords and estimate campaign 

performance
● Historical data: Access trends and insights for keyword planningHelps you research effective 

keywords for your Search campaigns

https://support.google.com/google-ads/answer/9247190
https://support.google.com/google-ads/answer/9247190
https://support.google.com/google-ads/answer/9510373


GOOGLE ADS KEYWORD PLANNER



GOOGLE ADS
SEARCH

Some key features of Google Ads Search:

● Keyword Targeting: Select relevant keywords to trigger ad display
● Ad Rank: Position of ads based on bid, ad quality, and expected 

click-through rate
● Ad Copy: Create persuasive text ads to encourage clicks
● Ad Extensions: Enhance ads with additional information
● Ad Scheduling: Show ads during specific days and times
● Remarketing: Show search ads to users who have previously 

interacted with your website or app
● Budget Control: Set and manage your ad spend
● Conversion Tracking: Measure and optimize for desired actions
● Performance Monitoring: Track metrics to evaluate campaign success

A specific advertising format within the 
Google Ads platform that focuses on 
displaying text ads in Google search 

results



GOOGLE ADS SEARCH
Searched Keyword 

by the user

Search/Text Ad

Ad Extension



GOOGLE ADS
GDN

Some key features of Google Ads GDN:

● Ad Formats: Utilize various formats, including static images, GIFs, 
HTML5 banners and videos

● Audience Targeting: Reach specific audiences based on demographics 
and interests and keywords

● Placement Targeting: Display ads on relevant websites or pages
● Placement Exclusions: Exclude specific websites or categories
● Remarketing: Target users who have interacted with your website
● Budget Control: Set and manage your ad spend
● Conversion Tracking: Measure and optimize for desired actions
● Performance Monitoring: Track metrics to evaluate campaign success

Google Display Network is a feature 
within the Google Ads platform that 

focuses on displaying visually appealing 
ads across a wide network of websites, 

apps, and video platforms 



GOOGLE ADS GDN



GOOGLE ADS
YOUTUBE

A  feature within the Google Ads platform 
that allows businesses to advertise their 

products or services on YouTube

Some key features of Google Ads YouTube:

● Ad Formats: Videos with Call To Action buttons (CTA)
● Audience Targeting: Reach specific audiences based on 

demographics, interests and keywords
● Placement Targeting: Display ads on specific YouTube channels or on 

specific YouTube videos
● Placement Exclusions: Exclude specific channels and videos
● Remarketing: Target users who have interacted with your website
● Budget Control: Set and manage your ad spend
● Conversion Tracking: Measure and optimize for desired actions
● Performance Monitoring: Track metrics to evaluate campaign success



GOOGLE ADS YOUTUBE

Mobile Desktop TV



GOOGLE ANALYTICS

Some key features of Google Analytics:

● Tracking Implementation: Install a tracking code on your website
● Traffic Analysis: Monitor visitor demographics, sources, and behavior
● User Behavior Analysis: Understand how visitors navigate your site
● Conversion Tracking: Track specific actions and goals
● E-commerce Tracking: Measure revenue and transaction data
● Campaign Tracking: Evaluate the effectiveness of marketing 

campaigns
● Data Visualization: Visualize data through charts and reports
● Customization and Insights: Create custom reports and segments

Helps businesses track and analyze 
website traffic and user behavior, 

providing valuable insights to 
optimize their online presence



GOOGLE ANALYTICS



SOCIAL MEDIA
MARKET



SOCIAL MEDIA 
TRENDS WORDLWIDE

• 90% of social media marketers say building an active online 
community is critical to success in 2023

• Social media is the future of ecommerce. Instagram and Facebook 
offer the highest ROI when selling products directly in the app

• Consumers are using social media for customer service 

• Consumers are searching for brands on social media more than 
search engines (Google, Bing…)

• Influencers are the primary product discovery channel for Gen Z. 
Performance-focused marketers often work with mid-sized creators 
and emerging talent rather than traditional celebrities and 
macro-influencers

• Short-form video is driving business results and will continue to grow 
in 2023. Instagram Reels, TikToks, and YouTube Shorts are the 
most-used content format and generate the highest ROI



SOCIAL MEDIA 
TRENDS WORDLWIDE

• Funny, trendy, and relatable content will stand out

• Instagram has proven to be the best source of ROI, engagement, and 
quality leads (tied with Facebook). Marketers also feel that the 
Instagram algorithm is the most accurate, and that it’s the best place to 
grow a brand audience

• Re-sharing the same content across platforms won’t fly in 2023. If you 
are posting the exact same content in the same format on every 
network, there'll be no need to follow you on all your active channels

• AI has reached the masses and is changing how we create. ChatGPT, 
Dall-E, and other tools like Canva’s Magic Write quickly joined the 
marketing toolkit and will change the content creation process



SOCIAL MEDIA 
TRENDS WORDLWIDE



SOCIAL MEDIA 
TRENDS IN POLAND 

(2022)

• Active Polish social media users increased from 68.5% to 72% in 2022

• Facebook is the most popular social media platform, used by 88.1% of 
Polish Internet users in 2022. Instagram is the second (59.5%) and 
TikTok is the third (34.1%)

• LinkedIn users increased from 4.1 million to 4.6 million (+12%). Twitter 
users decreased from 37.5% to 26.2% of the population as active users

• Polish users primarily use social media in the evening, between 18:00 
and 20:00 (60%). The second most popular time to browse feeds is in 
the afternoon (37%)

• The most popular social commerce (selling on social media) platform in 
Poland is Facebook, through which 82% of sales are made. In second 
place is Instagram (19%), and in third place is YouTube (16%)

• Main Drivers Behind Using Social Media: Keeping in touch with 
family/friends, reading news, filling free time. 

• The most frequently chosen social media platform for cooperation with 
influencers is Instagram. 80.4% of Polish advertisers declare that this is 
the platform they reach for the most.



SOCIAL MEDIA TRENDS IN POLAND (2022)



SOCIAL MEDIA USERS 
IN POLAND (2022)



SOCIAL MEDIA 
OVERLOOK

DROGA



FACEBOOK
Followers: 128 followers (really low)
Engagement rates: 5-10% (not bad)
Content: Call for volunteers, Project-related, 
Workshop-related, Informational posts
Creatives: single images, videos, carousels



Recommendations
• Social media activity is important for customer communication, brand awareness and as a 

marketing channel to bring visitors to your website
• Build a following on Facebook to increase engagement and reach a wide audience
• Content should resonate with your target audience for higher engagement rates. In your case 

this could include; eye-catching images, or thought-provoking questions (include short videos, 
real stories to trigger emotions)

• Maintain a consistent posting schedule to keep your audience engaged and aware of your 
presence (post 2x a week)

• Ask questions, run polls, or initiate discussions to encourage your followers to interact with 
your posts. Respond to comments and messages promptly to foster a sense of community 
and build relationships with your audience

• Check artificial intelligence (AI) programs like Discord’s Midjourney (Image generator), or 
ChatGPT (chat program, copywriting and ideation tool)

• For picture designing use Canva for video designing use CapCut



GOOGLE OVERLOOK
DROGA



GOOGLE 
TRENDS

• According to Google Trends in terms of 
keywords searches ‘ofiar’ (victims) and 
‘przemocy’ (violence) were the most 
searched terms in the past 12 months, 
when compared to terms like ‘równość płci’ 
(gender equality), ’toksyczne zachowania’ 
(toxic behaviour) and ‘przemoc domowa’ 
(domestic violence)

• ‘Terapia’ (therapy) is also commonly 
searched when compared to 
‘przestępczość’ (crime), ‘Praca społeczn’ 
(social work), ‘wsparcie emocjonalne’ 
(emotional support) and Wykluczenie 
społeczne (social exclusion)



SEO AUDIT
• Your page is mostly optimized for 

On-Page SEO performance
• Some of your link URLs do not 

appear friendly to humans or 
search engines

• Your page has usability issues 
across devices

• Your page's performance has some 
issues which need to be improved 
to reduce bounce rates

• Weak social presence



Recommendations

• Make URLs as readable as possible by reducing length, file 
names, code strings and special characters

• Use your main keywords across the important HTML tags
• Link Facebook page to the website
• Optimize your page to reduce file size and loading speed
• Optimize your website for mobile and tablet experiences as 

today the majority of web traffic comes from these sources and 
just a little from desktop



AWARENESS 
CAMPAIGN

DROGA



PLATFORMS AND 
CONTENTS

• Create an Instagram page, LinkedIn page and a YouTube channel
• Join relevant Facebook Groups with your Facebook Page (not 

personal account) related to your campaign's theme. Post valuable 
insights, express your opinion about the topic, raise awareness with 
comments and promote your services

• Collaborate with NGOs, people and businesses on all social media 
platforms

• Advertise on META (Facebook Page Like or Awareness aim) and 
Google (Search, Display and Video ads)

• Increase your following through consistent and engaging content, 
collaborations, paid advertising

• Create compelling and informative videos that convey your 
campaign's message effectively. Optimize your video titles, 
descriptions, and hashtags to increase visibility in search results



META ADS
/SOCIAL ISSUES

If you are talking about social issues, you may need to select a 
special ad category to run your ads. In your case it will be Social 
Issues, Elections or Politics.

Meta Ads offers special ad categories to promote fair and inclusive 
advertising practices. These categories are designed to prevent 
discrimination and ensure equal opportunities for all users.
Categories include the following:

● Housing
● Employment
● Credit
● Social Issues, Elections or Politics

It's important to note that the availability and specific requirements of 
special ad categories may vary based on your location and the platform's 
policies. Therefore, it's recommended to review the latest guidelines and 
policies provided by Meta Ads to ensure compliance when creating ads in 
these categories.



TARGET AUDIENCE

When it comes to targeting your audience in advertising campaigns, it's 
essential to define and understand your target audience to ensure your 
message reaches the right people.

● Define Segments: Identify specific segments based on 
demographics, interests, and behaviors

● Demographics: Consider factors like age, gender, location, 
language, education, and income

● Interests: Target individuals based on their hobbies, activities, and 
affiliations

● Behavior: Reach users based on their online behaviors, such as past 
purchases or website interactions

● Custom Audiences: Engage with existing customers, website 
visitors, or email subscribers

● Lookalike Audiences: Expand reach by targeting users similar to 
your existing audience

● Device and Platform: Target users based on their devices or 
preferred platforms

● Test and Optimize: Continuously analyze data and refine your 
targeting strategies



CREATIVES

• Single images
• Carousel images
• Infographics
• Short videos (Reels)
• Stickers on stories (Poll, Countdown, Location)
• Articles (write on LinkedIn and reshare on Facebook)
• Youtube videos (landscape format)



TIMING

Timing plays a crucial role in the success of an awareness campaign:

● Research Peak Engagement Times: Analyze your Facebook Page 
Insights to identify when your target audience is most active on the 
platform

● Campaign Duration: Determine the optimal duration for your 
awareness campaign. Depending on your goals and budget, you may 
choose to run the campaign for a few days, weeks, or even months. 
Longer campaigns can be optimized better, and a good awareness 
campaign reaches people on multiple platforms more than 2 times.

● Ad Scheduling: Utilize Facebook's ad scheduling feature (on Meta 
Business Suite) to control the specific days and times your ads are 
shown.

● Ongoing Monitoring: Continuously monitor the performance of your 
campaign throughout its duration



BUDGET

● Campaign Duration: Consider the duration of your campaign. 
Longer campaigns typically require larger budgets to maintain 
consistent exposure and engagement over an extended period. 
Shorter campaigns may allow for more concentrated spending.

● Set a Daily or Lifetime Budget: Decide whether you want to set a 
daily budget, which limits spending per day, or a lifetime budget, 
which caps spending for the entire campaign duration.

● Different pricing models: 
- CPC (cost per click)

Example: if you expect 1,000 clicks and are willing to pay €0.50 per click, 
your budget would be €500.

- CPV (cost per view)
Example: if you expect 10,000 views and the average cost per view is 
€0.10, your budget would be €1,000.

- CPM (cost per thousand impressions)
Example: if you aim for 500,000 impressions and the average CPM is 
€2.50, your budget would be €1,250.



RECOMMENDED 
DIGITAL TOOLS

• Social Media Management: Meta Business Suite
• Social Media Advertising: Meta Business Manager, Meta Ads 

Manager
• Website Auditing: SEMrush, SEOptimer
• Search trends: Google Trends, Google Keyword Planner
• Design tools: Canva (easier), Adobe Photoshop, Adobe Illustrator
• Video editing: CapCut (easier), Adobe Premiere Pro
• AI tools: Midjourney (Discord’s Tool) for image/logo generation, for 

backgrounds, ChatGPT for research, new ideas, copywriting for posts



THANK YOU
DROGA



DISCUSSION


